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This announcement may contain forward-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎΣ ƛƴŎƭǳŘƛƴƎ ΨŦƻǊǿŀǊŘ-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎΩ ǿƛǘƘƛƴ ǘƘŜ ƳŜŀƴƛƴƎ ƻŦ ǘƘŜ ¦ƴƛǘŜd States 
tǊƛǾŀǘŜ {ŜŎǳǊƛǘƛŜǎ [ƛǘƛƎŀǘƛƻƴ wŜŦƻǊƳ !Ŏǘ ƻŦ мффрΦ ²ƻǊŘǎ ǎǳŎƘ ŀǎ ΨǿƛƭƭΩΣ ΨŀƛƳΩΣ ΨŜȄǇŜŎǘǎΩΣ ΨŀƴǘƛŎƛǇŀǘŜǎΩΣ ΨƛƴǘŜƴŘǎΩΣ ΨƭƻƻƪǎΩΣ ΨōŜƭƛŜǾŜǎΩΣ ΨǾƛǎƛƻƴΩΣ ƻǊ ǘƘŜ 
negative of these terms and other similar expressions of future performance or results, and their negatives, are intended to identify such 
forward-looking statements. These forward-looking statements are based upon current expectations and assumptions regarding anticipated 
ŘŜǾŜƭƻǇƳŜƴǘǎ ŀƴŘ ƻǘƘŜǊ ŦŀŎǘƻǊǎ ŀŦŦŜŎǘƛƴƎ ǘƘŜ ¦ƴƛƭŜǾŜǊ DǊƻǳǇ όǘƘŜ ΨDǊƻǳǇΩύΦ ¢ƘŜȅ ŀǊŜ ƴƻǘ ƘƛǎǘƻǊƛŎŀƭ ŦŀŎǘǎΣ ƴƻǊ ŀǊŜ ǘƘŜȅ ƎǳŀǊŀƴtees of future 
performance. 

Because these forward-looking statements involve risks and uncertainties, there are important factors that could cause actual results to differ 
materially from those expressed or implied by these forward-looking statements. Among other risks and uncertainties, the material or 
ǇǊƛƴŎƛǇŀƭ ŦŀŎǘƻǊǎ ǿƘƛŎƘ ŎƻǳƭŘ ŎŀǳǎŜ ŀŎǘǳŀƭ ǊŜǎǳƭǘǎ ǘƻ ŘƛŦŦŜǊ ƳŀǘŜǊƛŀƭƭȅ ŀǊŜΥ ¦ƴƛƭŜǾŜǊΩǎ Ǝƭƻōŀƭ ōǊŀƴŘǎ ƴƻǘ ƳŜŜǘƛƴƎ ŎƻƴǎǳƳŜǊ ǇǊeferences; 
¦ƴƛƭŜǾŜǊΩǎ ŀōƛƭƛǘȅ ǘƻ ƛƴƴƻǾŀǘŜ ŀƴŘ ǊŜƳŀƛƴ ŎƻƳǇŜǘƛǘƛǾŜΤ ¦ƴƛƭŜǾŜǊΩǎ ƛƴǾŜǎǘƳŜƴǘ ŎƘƻƛŎŜǎ ƛƴ ƛǘǎ ǇƻǊǘŦƻƭƛƻ ƳŀƴŀƎŜƳŜƴǘΤ ǘƘŜ ŜŦŦŜŎǘ of climate change 
ƻƴ ¦ƴƛƭŜǾŜǊΩǎ ōǳǎƛƴŜǎǎΤ ¦ƴƛƭŜǾŜǊϥǎ ŀōƛƭƛǘȅ ǘƻ ŦƛƴŘ ǎǳǎǘŀƛƴŀōƭŜ ǎƻƭǳǘƛƻƴǎ ǘƻ ƛǘǎ ǇƭŀǎǘƛŎ ǇŀŎƪŀƎƛƴƎΤ ǎƛƎƴƛŦƛŎŀƴǘ ŎƘŀƴƎŜǎ ƻǊ ŘŜǘerioration in customer 
relationships; the recruitment and retention of talented employees; disruptions in our supply chain and distribution; increases or volatility in 
the cost of raw materials and commodities; the production of safe and high quality products; secure and reliable IT infrastructure; execution 
of acquisitions, divestitures and business transformation projects; economic, social and political risks and natural disasters; financial risks; 
failure to meet high and ethical standards; and managing regulatory, tax and legal matters. A number of these risks have increased as a result 
of the current COVID-19 pandemic. These forward-looking statements speak only as of the date of this document. Except as required by any 
applicable law or regulation, the Group expressly disclaims any obligation or undertaking to release publicly any updates or revisions to any 
forward-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎ ŎƻƴǘŀƛƴŜŘ ƘŜǊŜƛƴ ǘƻ ǊŜŦƭŜŎǘ ŀƴȅ ŎƘŀƴƎŜ ƛƴ ǘƘŜ DǊƻǳǇΩǎ ŜȄǇŜŎǘŀǘƛƻƴǎ ǿƛǘƘ ǊŜƎŀǊŘ ǘƘŜǊŜǘƻ ƻǊ ŀƴȅ ŎƘŀƴƎŜ in events, 
conditions or circumstances on which any such statement is based. Further details of potential risks and uncertainties affecting the Group are 
ŘŜǎŎǊƛōŜŘ ƛƴ ǘƘŜ DǊƻǳǇΩǎ ŦƛƭƛƴƎǎ ǿƛǘƘ ǘƘŜ [ƻƴŘƻƴ {ǘƻŎƪ 9ȄŎƘŀƴƎŜΣ 9ǳǊƻƴŜȄǘ !ƳǎǘŜǊŘŀƳ ŀƴŘ ǘƘŜ ¦{ {ŜŎǳǊƛǘƛŜǎ ŀƴŘ 9ȄŎƘŀƴƎŜ /ƻƳƳƛǎsion, 
including in the Annual Report on Form 20-F 2019 and the Unilever Annual Report and Accounts 2019. 

Safe harbour statement
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Our emerging markets footprint continues to be a strength

Depth Breadth Opportunity

Joejbƚt mbshftu 
FMCG company

Strong #1 share 
position

97% local 
managers

Unilever product in 
every Indonesian 

household

?Ʈ611m

Ʈ211m

to

Ʈ611m

16
markets

21
markets

Contributing over 

60% 
of global GDP 

growth by 2030

Seeding the 
future

GDP growth (PPP adjusted) 2020 -2030 IMF, IFS



Macro uncertainty requires extreme agility

2019 2020 2021 2022 2023 2024

Mar May Jul Sep

Asia

Europe

Africa

COVID-19 cases: 7 -day rolling average cases per day (6 th September 2020 ) 

North America

Latin America

Middle East
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  Crude EUR/ BRL

Rising Covid -19 cases
Wide range of economic 

outlooks
Volatile currencies and 

commodities   



Hygiene

In Home Eating

Prestige

Out of Home

Laundry

Personal Care

Q2 2020

USG 26%

Q2 2019

USG 5%

Q2 2020

USG (1)%

Q2 2019

USG 9%

Q2 2020

USG (10)%

Q2 2019

USG 3%

Q2 2020

USG (42)%

Q2 2019

USG 4%

Q2 2020

USG 17%

Q2 2019

USG 0%

Q2 2020

USG (10)%

Q2 2019

USG 8%

Hygiene: Skin Cleansing + Home & Hygiene   Personal Care: Personal Care excl. Skin Cleansing

Ʈ26bn
Turnover 
H1 2020

Ʈ5bn
TO H1
2020

Ʈ8bn
TO H1
2020

Ʈ5bn
TO H1
2020

Ʈ7bn
TO H1
2020

Ʈ1/4bn
TO H1
2020

Ʈ2bn
TO H1
2020

Significant short term demand shifts



48,000 suppliers

221 production sites

3,352 production lines

844 third party 

manufacturers producing 
16% of volumes

448 distribution centres

5.3 million 
shipments per annum

Reach 

2.5 billion 
consumers daily

The Unilever Supply Chain



Core enablers

The Connected Supply Chain:
Creating competitive edge through an agile and efficient value ecosystem 

Agility and resilience Reshape asset and cost base Positive for people and planet

Future -fit talent Digital transformation Partnerships for purpose


