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Safe harbour statement
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negative of these terms and other similar expressions of future performance or results, and their negatives, are intéshefgdytcuch
forward-looking statements. These forwaldoking statements are based upon current expectations and assumptions regardingaatc
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performance.

Because these forwasboking statements involve risks and uncertainties, there are important factors that could cause astuisl te differ
materially from those expressed or implied by these forwiammking statements. Among other risks and uncertainties, the mdteria
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relationships; the recruitment and retention of talented employees; disruptions in our supply chain and distribution;escmeasatility in

the cost of raw materials and commodities; the production of safe and high quality products; secure and reliable |ITanir@séxecution

of acquisitions, divestitures and business transformation projects; economic, social and political risks and naturdad;dilsasteal risks;

failure to meet high and ethical standards; and managing regulatory, tax and legal matters. A number of these risksclaaye asca result

of the current COVH29 pandemic. These forwatdoking statements speak only as of the date of this document. Except as iy

applicable law or regulation, the Group expressly disclaims any obligation or undertaking to release publicly any upelasesnasrto any
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conditions or circumstances on which any such statement is based. Further details of potential risks and uncertainirestiaéf€stoup are
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including in the Annual Report on Form-2@019 and the Unilever Annual Report and Accounts 2019.
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Our emerging markets footprint continues to be a strength

Joej bttt mbshf
FMCG company

Contributing over

16 } 60%

Strong #1 share markets of global GDP
position
growth by 2030
97% local
managers
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Unilever product in markets future

every Indonesian
household
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Unilever

GDP growth (PPP adjusted) 2020 -2030 IMF, IFS



Macro uncertainty

Rising Covid -19 cases

requires extreme agility

Wide range of economic
outlooks
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Volatile currencies and
commodities

COVID-19 cases: 7 -day rolling average cases per day (6

th September 2020 )
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T Bn
TOH1
2020
Hygiene
Q2 2019 Q2 2020
USG 5% USG 26%

Significant short term demand shifts

T26bn

Turnover
H1 2020

T7bn
TOH1
2020

Personal Care

Q2 2019
USG 3%

Q2 2020

USG (10)%

T1 bnA
TOH1
2020
Prestige
Q22019 Q22020
USG 8% USG (10)%

T8bn
TO H1
2020

In Home Eating

Q2 2019
USG 0%

Q2 2020
USG 17%

Hygiene: Skin Cleansing + Home & Hygiene Personal Care: Personal Care excl. Skin Cleansing

T2bn
TOH1
2020
Out of Home
Q22019 Q22020
USG 4% USG (42)%




Reach

2.5 billion

consumers daily

The Unilever Supply Chain

‘@" 48,000 suppliers

[=a

221 production sites
[

448 distribution centres

3,352 production lines

844 third party

5.3 million manufacturers producing

;@g shipments per annum 16% of volumes

Unilever



The Connected Supply Chain:

Creating competitive edge through an agile and efficient value ecosystem

Agility and resilience Reshape asset and cost base Positive for people and planet
Core enablers

Future -fit talent Digital transformation Partnerships for purpose



